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A Message From The CEO
Everything is simple in life if you know and understand the 
basic rules. 
  
Basics are even more important than any specific knowledge 
or skill set that might impact environment, political or 
macro-economic trends, accelerate growth, business 
dynamics, innovation, or any other aspiration that we put on 
ourselves as human beings. 
 
For me the basics is what we are at present moment. What we 
choose to be now. This is defined by our continuous behaviors, 
decisions, and habits. There is no compromise here.  
 
I am led by values, and this means my basics cannot be 
compromised. Love, health, home, family, and creativity are 
the core and everything else goes after those. And these are 
universal, they also bring answer to every possible question 
that might arise. If it is honest, it means I act and create the 
world around me based on this. I run the company led by these 
values, we create community that support it, we choose our 
relationship that are honest, transparent, and sustainable, we 
create products, pack, and distribute it the way that benefits 
people and planet. We are aware of our footprint and our aim 
is to make it neutral. And most important is, we do it all with 
love, care, and respect. At the end it is the true value that we 
can create, it is simple and it sustains.  
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Our story
UAB DERMOFAKTORIUS (hereby referred to as 
“Manilla”, “the Company”, “we”) develops and 
manufactures cosmetics from the most innovative 
natural plant-based components formulated on 
the basis of biotechnologies, thus ensuring not 
only the naturalness of the products, but also the 
highest possible efficiency and skin benefits and 
environmental friendliness. The company unites 
strong teams of research and development, 
production specialists, marketing and 
management focused on the development of 
MANILLA brand cosmetics, as well as private label 
projects for customers. 
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Our story
The company was founded in 2016, at that time it had 4 
employees. With the successful development of sales, the 
company's turnover tripling every year, the number of 
employees, production volumes and processes are also 
growing significantly (and continue to grow successfully).

In 2021, the company already had 60 employees, operated 9 
outlets located in major Lithuanian cities, also its first SPA 
center in Kaunas and Beauty Clinic in Vilnius. Manilla products 
are bought and sold in Sweden, Denmark, USA and United 
Kingdom. The Company has no branches, subsidiaries or 
associates. The headquarters of Manilla is located in Vilnius, 
Kareivių Str. 2A, LT-08248, Lithuania (EU). JSC Dermofaktorius 
in 2021 has not changed the manufacturing facilities, although 
it has been changed in the early 2022.
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Currently, the company is among the 3 largest producers of 
natural cosmetics in Lithuania, in 2019 and 2020 it won TOP 
company awards. Among the achievements is also CrefoCert, 
the Strongest in Lithuania 2021  by Creditinfo.lt and A+ 
European Business Masters 2022.
 
Also, we are proud of 2021 by becoming ambassadors of 
Baltoji Banga, thus strengthening the communication about 
the values of their transparent business development, and 
contributing to the promotion of transparent business in 
Lithuania.

Our story
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This report provides information about social impact, 
sustainability activities and performance of Manilla. The 
disclosure of the significant topics and impacts related to the 
Company have been guided by the Materiality Principle. We 
have structured this Sustainability Report according to ESG – 
environmental, social and governance factors.

This sustainability report has been prepared following the 
recommendations of the Global Reporting Initiative (Core 
option). The GRI is an independent international organization 
developing sustainability reporting standards to help 
companies objectively assess and communicate their impact 
to stakeholders. In addition, it includes non-financial 
information, referring to the SASB (Sustainability Accounting 
Standards Board) framework. 

The report has not been formally audited by third parties. The 
information provided in the report covers the 2021 January 1 - 
31 December period. The scope of information disclosed has 
been expanded to better reflect materiality and key 
stakeholder expectations. The previous Corporate Social 
Responsibility Report for 2020 was issued in March 2021. This 
report as well as other sustainability information can be 
accessed on the website of Manilla (manilla.lt). For questions 
regarding the Sustainability report’s content please contact 
info@manilla.lt. 

About this report
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Approach to sustainability
Manilla is a company based on values, where decisions are taken 
responsibly with care and respect for the environment where we 
operate, work, live and which will be inherited by future generations. 
We deeply care about our country, our customers and employees, 
and the transparency of our business and operations. Our values drive 
us in the choice of partnerships, ingredients, resources and 
packaging. 

An open dialogue, respectful and honest relations with internal and 
external stakeholders – our employees, consumers, partners and 
suppliers, regulators, policymakers, and local communities play an 
important role in the culture and daily operations of Manilla. We 
regularly monitor and engage with our key stakeholder groups to 
ensure that our sustainability strategy is aligned with their 
expectations.

In order to assess the materiality of key environmental, social and 
governance areas, the Company identified the most relevant 
sustainability criteria within specific fields. 

The materiality assessment of Manilla material topics was performed 
in two stages. During the first stage, management representatives of 
Manilla were asked which sustainability issues they consider as the 
most important. During the second stage, we evaluated our 
stakeholders’ views about Manilla’s sustainability issues based on 
survey consumers. Following this process, Manilla determined the 
sustainability criteria that are of highest importance to the Company’s 
stakeholders.
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Environmental topics

Waste management   
Packaging 
Water Management

GHG emissions 
Biodiversity
Materials form certified sources

Governance topics

Product safety 
Transparency
Innovation & technology 

Accountability
Fair tax payment
Data privacy 
Green procurement 
Anticorruption

Social topics

Responsible sourcing
Employee welfare
Health and safety

Empowering knowledge 
Employee engagement
Gender pay ration 
Human rights, diversity, equal opportunities 



We Care About The Planet
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We Care About The Planet
We believe that everyone has the responsibility to protect the planet, 
environment and the climate. We share this sense of responsibility, and all of our 
decisions are guided by it. We aim to be an example and proof that a sustainable 
business, despite short-term higher operating costs, creates value in the long 
run.

We are aware of the impacts of our business on the environment: preserving 
water quality and avoiding waste are key focus areas for us. We, for example, do 
not use microplastics in our products and we choose bio-based, recycled, and 
recyclable packaging. 

We believe in being a socially responsible business with a positive impact on the 
environment and nature, and these operating principles motivate not only the 
company's employees, but also customers.

According to the activities of the organization, we have a special responsibility 
for the environment. In a cosmetics GMP quality management organization, the 
emphasis is on establishing and maintaining a qualified personnel base that is 
well trained and capable of consistently producing safe products. A sound 
knowledge base of the personnel in a cosmetics manufacturing organization is of 
the utmost importance and this area is receiving serious attention in quality 
guidance. Another crucial element is a clear description of tasks and lines of 
responsibilities of all personnel in the organization. Furthermore, setting up 
effective internal and external communication channels is the top priority of 
management to ensure the participation and commitment of personnel at all 
levels of the organization. All these and other aspects of the quality organization 
are established informal writing – a-controlled documentation system is, 
therefore, an intrinsic part of organizations working under ISO 22716.



Packaging

We care about the planet
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Packaging plays an important role in protecting our products from degradation, 
contamination and losses during storage, shipment, and use. It is also a way to 
provide information to our consumers through labels, but it is also a significant 
hotspot of our environmental footprint. To minimize this footprint, we aim to use 
less and better packaging. Our packaging is designed to allow optimised 
shipping and they meet regulatory and trade requirements. They are also ideated 
to deliver our products in a form that is usable and desired by the end users. For 
all imported materials, the weight per product sold was calculated based on the 
reports from the Unified Product, Packaging and Waste Record Keeping 
Information System (PPWIS). 

Some of the company's products have primary packaging made from green 
polyethylene, which is created from a renewable resource, sugar cane. According 
to the producer, for every kilogram of polyethylene produced, 3.09 kilograms of 
CO2 is removed from the air. The Brazilian sugar cane and ethanol industries are 
also affected by a negative carbon footprint. Sugar cane is often planted on low 
value pasture land, where the cane helps to restore the soil. Also, the dry residue 
of sugar cane is used to generate electricity for ethanol production, and as much 
as 80% of the electricity used to produce green polyethylene comes from 
renewable sources. 

Thanks to the decision to use this type of primary packaging, a total of 1,218 
kilograms of CO2 was removed from the environment in 2020. The target for the 
year 2021 was set at 3,500 kilograms of CO2, and we are happy to share that we 
achieved it.



Packaging
The paper used for secondary packaging is CO2 neutral and it is 100% recycled. It is made from 100% post-consumer waste and is 
100% recyclable. The paper used for secondary packaging is Blue Angel, FSC, EU Ecolabel and Carbon Footprint certified. The 
tertiary packaging is made from 100% recycled materials and the adhesive tape used in the company does not negatively affect the 
sorting process and is made from FSC certified raw materials.

*Packages are made from natural sugarcane

In 2022 we aim at substituting our glass polymer bottles. This material is currently non-recyclable and we will opt for a plastic or 
recycled plastic alternative. Plastic, when properly disposed of, can be easily recycled, and brought to a new life. It is also a safe and 
lightweight material that we are already using for others of our packaging.

Total weight of product packaging, by type 

Primary packaging (ton)
Of which renewable* (%)

6.2
15

0.09
100

8.5
13

0.07
100

Secondary packaging (ton)
Of which renewable (%)

2020 2021

..............................................................................................................................................

..............................................................................................................................................

..............................................................................................................................................

We care about the planet
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Waste management
When it comes to sustainability, experts agree that circularity is key. Closed-loop systems allow to make the best use of both 
renewable and non-renewable resources, reduce waste, and use materials to their most efficient extent. Waste management is a key 
piece of this, and it constitutes the point where we can actually close the loops. The key to a circular waste management is 
represented by the three Rs: reduce, reuse, and recycle. As part of our strategy to reduce waste, rather than disposing of products 
with damaged packaging, we make them available to customers at a lower price. We also engage with our suppliers by using 
wooden pallets and tertiary packaging provided by them during logistics and transport phases, thus promoting a circular economy. 
This sets out that materials already used are recycled and fed back into the loop, to ensure the longest possible use of products and 
raw materials.

Paper waste is generated by our arriving goods, glass waste is mainly generated at our offices, and plastic waste is created when 
empty packaging cannot be washed and reused. Textile and plastic waste is also created at our SPA, where we have to discard used 
slippers, caps and the packaging in which we receive them. At our premises we have the possibility to sort paper, plastic, glass and 
other type of waste.

We will pursue and find ways to further reduce waste ensuring that the waste generated by the Company is managed according to 
the principle of reduce, reuse and recycle as much as possible.

We care about the planet
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Total weight of waste generated, by type 

Total weight of waste (ton)

     Of which hazardous waste (ton)

     Of which non-hazardous waste (ton)

Wastewater (m3)

1.34

0.62

0.72

117.9

2021

.....................................................................................................................

.....................................................................................................................

.....................................................................................................................



Freshwater is a limited resource which is available in 
largely varying quantities and qualities around the 
globe.  In some regions of the world water demand 
exceeds water supply, and this is a condition usually 
referred to as “water stress”.  There might be different 
degrees of water stress, even within the same country. 
According to the World Resources Institute ‘Aqueduct 
Water Risk Atlas’, Lithuania has a low to medium risk of 
water stress, meaning that water scarcity is not a top 
issue for the Country according to the projections. 

Water usage

We care about the planet

2022

At Manilla we use water for the following purposes:

• for our product formulation;
• the manufacturing process and maintain a clean work space;
• In office and for our SPA services;

The amount of water we withdraw, consume and the quality of our discharges can impact the functioning of the ecosystem, the 
quality of life in an area, including social and economic consequences for local communities. This is why we are constantly exploring 
opportunities to optimise cleaning procedures with the aim of using less washing water, optimise production planning to reduce 
washing steps and “water recycling” in the manufacturing process. This vital resource is derived from Lithuanian water supply, and it 
is measured in cubic meters. The total amount of water consumed as part of the ingredients by the Company in 2021 is equivalent to 
18230 m3.



We Care About Our People
We promote equal opportunities and mutual respect



We Care About Our People

Headcount

Full time employee 27

23

46

19Part time employee

2020 2021

..............................................................................................................................................

..............................................................................................................................................

..............................................................................................................................................

Total 50 65
..............................................................................................................................................

2022

Social responsibility is an integral part of Manilla values and purpose. The well-being of the company's employees is our priority. We 
strive to provide a safe and stimulating place for them to develop their professional competences, talents and personality into an 
harmonious whole. We work and communicate directly, we are open and bold to express our thoughts, talents and personality. We 
support our employees’ realization to the best of their ability to enable them to improve, expand their competencies and realize 
them fully.

The Company had 65 employees on 31 December 2021.  



We Care About Our People
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Employees and individuals in governance bodies:

Percentage, %

Female employees 95
5Male employees
70Age group <30

2020
..............................................................................................................................................

..............................................................................................................................................

..............................................................................................................................................

30Age group 31-50

0Age group >51

Percentage, %

Female employees 95
5

83
17Male employee

70 60Age group <30

2020 2021
..............................................................................................................................................

..............................................................................................................................................

..............................................................................................................................................

30 30Age group 31-50

0 0Age group >51

Percentage, %

Female employees 78
22

70
30Male employee

74 65Age group <30

2020 2021
..............................................................................................................................................

..............................................................................................................................................

..............................................................................................................................................

21 25Age group 31-50

5 10Age group >51

Percentage, %

Female employees 78
22Male employees
74Age group <30

2020
..............................................................................................................................................

..............................................................................................................................................

..............................................................................................................................................

21Age group 31-50

5Age group >51



Employee welfare
Our employees are our most treasured asset, and we would not be able to thrive as a company without their commitment, 
competence, and dedication. The well-being of our employees is a priority, and we strive to provide a safe and stimulating place for 
them to develop their professional competences, talents, and personality into harmonious whole. 

Our employees' salaries are designed not only to motivate, but also to integrate key aspects of their lives, such as work, personal 
and family life. Salaries consist of two parts: 

- a fixed part based on employee's competences and role
- A variable part, which can take the form of a bonus. Employees could receive a bonus by achieving annual targets, the successful 

(and voluntary) implementation of a project to develop an employee's competences according to pre-agreed conditions, or the 
successful preparation of a new product formula.

Currently, there is no official remuneration policy in place, but salaries ranges, remuneration structure and changes are determined 
as per Labour Law. Working conditions, pay, bonuses, benefits are designed not only to motivate but also to help workers integrate 
key aspects of their lives, such as work, personal and family life, into a harmonious whole.

Besides a fair monetary compensation, our employees can try our cosmetic products for free, and develop their competences and 
skills through access to scientific literature, trainings, and courses.  

The employees of the company are not part of any collective organisations of workers. 

Employee equality is for us an uncompromised standard: we have ensured that there is no gender pay gap and our employees 
receive 100% equivalent salary when they cover the same position. This is the case for example of our SPA Administrators and 
Bottling Operators. Other positions in the company are covered by single employees, or same-gender employees, therefore it is 
not possible to calculate a ratio.  

We care about our people
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Health And Safety

We care about our people
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We are a people-first company and strive to provide a healthy and safe workplace 
for our employees. At Manilla we recognise Healthy and safe work conditions as 
a human right, and we strongly focus both on prevention of physical and mental 
harm, and promotion of employees’ health.  Ensuring the wellbeing of our 
employees has been an integral part of Manilla culture since the very beginning 
of our company’s history. 

A secure and safe working environment 

In addition to what is regulated by the Labor Code of the Republic of Lithuania 
and other legal acts on occupational safety and health, we care about the 
comprehensive well-being of our employees. Physical, emotional health and 
timely health care are prerequisites for human functioning, so these topics are 
constantly evolving in the company, and the implementation of health 
improvement projects ensures the practical aspect of health care.

From the start of the COVID-19 pandemic, we adjusted our operations and 
developed protocols to protect the health and safety of our people and our 
consumer. We have in place an occupational health and safety management 
system and we rely on external parties to identify work-related hazards and assess 
risks. No accidents were registered in 2021. We don't have records of fatalities at 
work related ill-health in 2021. 



Responsible sourcing
We focus on improving the environmental, social, and economic impacts of our ingredients. Our products are made with ingredients 
sourced all over the world, so we recognize that our impact extends beyond our own operations. Responsible sourcing, or supply 
chain responsibility, is our commitment to ethical standards, transparency and honesty towards our customers, suppliers, 
employees, and communities where we operate, allow us to grow responsibly and share our success.
 
The respect for human rights and fair working conditions is an essential part of doing business the right way, and our expectation of 
business integrity also extends to our suppliers. We maintain intensive dialog and collaboration with our suppliers to promote 
responsible sourcing and respect for human rights along the value chain.

Our goal is to source biodegradable, vegan and cruelty-free raw materials only. We also aim to support sustainable palm oil 
production practices by choosing RSPO certified raw materials if derived from palm oil. 

Our commitment to source our ingredients from responsible companies is at the core of Manilla, even if we do not have a 
formal responsible sourcing policy in place and we are not planning to introduce it in the year 2022. The goal of sustainable sourcing 
is to build strong, long-term relationships with suppliers. Improving performance on social and ethical issues is vital to developing 
such relationships.

We care about our people

2022

Vegan Cruelty FreeBiodegradable



We strongly believe in conducting business in a transparent 
and ethical way and in accordance with all applicable 
regulations and laws.

Compliance with laws and regulations

We always follow applicable laws and regulations in everything 
we do, and we consider them the base of our activities. 
Everyone at our organization should be aware of, understand 
and adhere to the laws and regulations related to their work. 
The Company pays great attention to the protection of 
personal data, in order to ensure the security, confidentiality 
and compliance with the EU General Data Protection 
Regulation ("GDPR") of the Company's employees, customers 
and partners.

Like any other organization, the Company is exposed to 
internal and external (political, economic, social, 
technological, legal and environmental) factors. In order to 
achieve its objectives and implement its strategy, it assesses 
both internal and external risks and takes measures to manage 
them according to their significance. The main objective of risk 
management is to ensure the timely identification of potential 
risks, the appropriate assessment and management of risks 
and to react quickly to changes in the company's context or 
environment, in which it operates. The Management team of 
Manilla is the body responsible for the strategic and risk 
management of the Group. 

2022
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We Do Business The Right Way
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Shareholder/
Founder 

Rūta Merkytė

Chief Executive
Officer

Eglė 
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CCO
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COO

Normantas
Rabačiauskas

Interim CPO

Ugnė Butvilaitė



We Do Business The Right Way
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CFO

Arūnas Bardzilauskas

CMO

Rita Laukionė

CHRO

Toma 
Jaksebogaitė-Jurgelionė

Export Director

Normantas
Rabačiauskas

SPA Director

Toma 
Jaksebogaitė-Jurgelionė



Transparency And Anti-corruption  
At JSC DERMOFAKTORIUS we conduct our business in an open and transparent manner, and we condemn corruption. We 
responsibly choose our partnerships, and we promote transparent business development in our business and in the whole Lithuania. 
Transparency is one of our founding values, and we strive to make all the relevant information regarding our products accessible 
to stakeholders, customers, and regulators. We see transparency as a duty towards our partners, employees, customers, and 
regulators. 

Transparency

We strongly condemn fraud, corruption, theft, conflict of interest. All our employees are encouraged to act and behave openly, 
honourably, and in conformity with the anti-corruption legislation that ensures transparency in our operations. During the year 
2021, we became ambassadors of Baltoji Banga, the collective action initiative to promote business integrity and 
transparency in Lithuania. Companies part of this initiative are assessed by the Tax Inspectorate of the Republic of Lithuania, the 
State Investigation Service of the Republic of Lithuania and State Labour Inspectorate on their transparency and anti-corruption 
policies.

At JSC DERMOFAKTORIUS we conduct our business in an open and transparent manner, and we condemn corruption. We 
responsibly choose our partnerships, and we promote transparent business development in our business and in the whole Lithuania.  
100% of used ingredients is traceable. All the ingredients that are used in our production has Safety Data Sheet, Certification of 
analysis, Technical Data Sheet.

We work with many and various raw materials and we fully support providing more information to our consumers about the 
ingredients in our products and developing new ways to share ingredient information. We have regular newsletters 1 - 3 
times/week where we share news with our customers. We are also creating content on our blogs, live sessions, social media 
(Facebook, Instagram, Linkedin), and during conferences to educate the public on the ingredients contained in our cosmetic 
products.

We do business the right way
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We are also promoting activities to enhance the transparency of our supply chain. We strive to source our raw materials in a way that 
protects natural resources, the environment and human rights through supply chain traceability and collaboration with suppliers. 
With raw materials suppliers in 15 countries, sourcing and supply chain is fundamental for our growth and business. We can only 
identify challenges and implement effective measures if we know our supply chain and suppliers in depth. 

We are not aware to our best knowledge of any of our suppliers identified as having significant actual and potential negative social 
impacts.

We are not aware to our best knowledge of significant actual and potential negative social impacts identified in the supply chain.
  
We think businesses have to contribute to the economic well-being of the Countries that host them. Therefore around 45 % of our 
procurement budget (VAT excluded) is spent on suppliers in Lithuania. Around 92 % of our procurement spending is used to 
buy ingredients and services from Europe.  

We support transparency also internally, and we keep all employees 
informed about the most important changes in the organization, 
announce news, remind of work organization procedures, with an 
e-newsletter. Meetings of managers and working groups are held 
regularly and systematically, involving representatives of different 
departments, the results of which are communicated within the 
departments, with the assistance of their representatives.

We aim for an honest and transparent communication of our 
sustainability efforts with our stakeholders, and we also want to 
encourage sustainable and responsible behaviour in our customers, 
creating messages that contribute to the preservation of nature.

Transparency And Anti-corruption  

We do business the right way
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Membership of Association

We do business the right way
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We work together with other partners to deliver sustainable practices. By 
participating in different organisations, we share experiences and learn from 
others.

In 2021 Manilla becomes a member of LAVA (Sustainable Business Association 
of Lithuania). LAVA is bringing together companies and organisations committed 
to implementing and following responsible and sustainable business practices. It 
is a place for sharing good practices in responsible business, encouraging 
learning, growth, and sustainable development in Lithuania through cooperation 
and value creation for organisations, society, and the country.

Manilla is member of the LIKOCHEMA (Lithuanian cosmetics and household 
chemicals producers association). This association represents the interests of 
unites Lithuanian and international companies, which operates in cosmetics and 
household chemicals industry. This organization plays an important role in 
strengthening our efforts towards safe and environmentally friendly cosmetics 
implementing consumer oriented projects such as COSMILE that would educate 
consumers about the composition of cosmetics products.

Manilla has a membership in Baltoji Banga (Clear Wave), which collect action 
initiative to promote business integrity and transparency.

We are also engaged in Zaliasis taskas (The Green Dot). Green Dot coordinates 
the management of packaging waste. Our aim is to create an efficient common 
system for the management of packaging waste and the recycling of secondary 
raw materials, to minimise the environmental pollution caused by packaging 
waste and to raise public awareness by encouraging waste sorting.



Membership of Association
We sponsor Rimanto Kaukeno paramos grupe and we provide 
humanitarian support to children and elderly people through 
Gelbekit vaikus (Save the Children) and Sidabrine linija.  

We are proudly members of: 

      LAVA (Sustainable Business Association of Lithuania)

      Baltoji Banga (Clear Wave) 

      Likochema (Lithuanian Cosmetics and Household Chemicals 
      Producers Association)

      Vilniaus PPAR (Vilnius Chamber of Commerce, Industry and Crafts)

      Kauno PPAR (Kaunas Chamber of Commerce, Industry and Crafts)

      Zaliasis taskas (The Green Dot)

Moreover, we collaborate with Enterprise Lithuania.
 

We do business the right way
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Ensuring consumer
safety and health

2022

Cosmetic product play and essential role in everyone's life. 
The most obvious societal aspect of cosmetic products is their 
contribution to good hygiene, acceptance by others and to 
self-esteem, which are essential for the population’s sanitary 
conditions, health, and well-being. Therefore, we pay great 
attention to the development of skin care products that are 
absolutely safe, meet the highest quality standards and also 
meet customers’ expectations.  We firmly believe our 
customers have a right to use non-hazardous products and we 
continuously look to improve the formulation of our products 
to meet legislator requirements and beyond. We constantly 
follow the latest scientific research, and we apply the newest 
biotechnologies to create cosmetic products that benefits 
physical and mental health of our customers.  Our certification 
form Aprobavo Asociacija Likochema is a reward for our 
commitment to meet the highest manufacturing standards.

Health and safety impacts of our products and services are 
assessed for improvement in the following life cycle stages: 

       Development of product concept 
       Research and development 
       Certification 
       Manufacturing and production 
       Marketing and promotion 
       Storage, distribution, and supply 
       Use and service 
       Disposal, reuse, or recycling. 

However, these assessments are not regularly documented 
because we do not have policy for this process (yet).



Ensuring consumer safety and health
Every product in the market has its sample in the stock corresponding to the selected batch. If things are not going as smoothly as 
they should go and customers have complaints about our products, to assess the situation we prepare a certain type of 
questionnaire for the customer to answer.  Parallelly, the quality of each and every product’s sample is checked. When the quality 
check comes back, we evaluate it together with customer’s answers, so we can propose and implement a suitable solution to resolve 
the complaint. Our customers can reach us for complains and suggestions by email at info@manilla.lt our through our general 
customer support number.

Cosmetic products placed in the market have Cosmetic Product Safety Report (CPSR). CPSR is a cosmetic safety assessor’s 
review that the product is safe and complies with the requirements of Regulation (EC) No 1223/2009. All of our ingredients are 
assessed for health and safety impact, and the relevant information is disclosed with relevant actors. 

No incidents have been recorded during the year 2021. 

2022



Innovation
and Technology

2022

We aim to create products, experiences and environments that 
exceed our customers expectations, and we help them find 
long-term results customised according to individual needs. 
We develop natural solutions with effective compositions 
which are the results of continuous innovation and research & 
development focus. We devote increasing resources to 
provide personal innovative skincare solutions to each and 
every one of our customers, and we do so by continuously 
investing in new technologies and I improved manufacturing 
processes. 

We innovate products and solutions to prioritise health, 
ethics and environment, and we will continue to do it in the 
next year. 



SASB disclosure

2022

Topic Accounting metrics Code Response/Disclosure
(1) Total water withdrawn, 18230 m3

percentage of each in regions with
High or Extremely High Baseline Water Stress
Description of water management risks and
discussion of strategies and practices to
mitigate those risks

Product
Environmental,
Health, and
Safety
Performance

Revenue from products that contain
REACH substances of very high concern
(SVHC)

We do not have products that contain REACH 
substances of very high concern (SVHC).
Revenue not calculated.

Revenue from products that contain
REACH substances on the California
DTSC Candidate Chemical List

We do not have products that contain REACH 
substances on the California DTSC Candidate 
Chemical List. 
Revenue not calculated.

CG-HP-250a.1

CG-HP-250a.2

Water 
management

CG-HP-140a.1
(2) total water consumed, 18230 m3

0%

CG-HP-140a.2 p. 14
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Topic Accounting metrics Code Response/Disclosure
Discussion of process to identify and
manage emerging materials and chemicals
of concern

Revenue from products designed with green
chemistry principles

Green chemistry principles are not evaluated 
in our factory. Therefore, we cannot claim that 
our products are designed with green 
chemistry principles.
Revenue not calculated.

Packaging
Lifecycle
Management

percentage
made from recycled and/or renewable
materials,

percentage that is
recyclable, reusable, and/or compostable

Recyclable, reusable, and/or compostable: 
glass bottles 13,5%, plastics bottles 52,6%
Non recyclable: glass polymer 13,4%

CG-HP-250a.3 We work with third-party organization to 
monitor emerging regulations, standards and 
requirements in cosmetic industry. If a 
cosmetic ingredient is to be restricted or 
prohibited, our product formulations 
containing the ingredient are modified 
accordingly to ensure that product complies 
with all relevant regulations. Also, as new 
materials and chemicals of concern are 
identified, we work with our supply chain to 
ensure substitutions are made where 
necessary.

CG-HP-250a.4

Total weight of packaging CG-HP-410a.1 First packaging ~8.5 t; Secondary packaging 
~0.07 t

Recycled and/or renewable materials: paper 
boxes 100%, sugarcanes tubes and bottles 
20,5%
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Topic Accounting metrics Code Response/Disclosure

Environmental
& Social Impacts
of Palm Oil
Supply Chain

Amount of palm oil sourced, percentage
certified through the Roundtable on
Sustainable Palm Oil (RSPO) supply chains as
(a) Identity Preserved, (b) Segregated, (c) Mass
Balance, or (d) Book & Claim

Activity metric Units of products sold, total weight of products 
sold

CG-HP-000.A Total products sold: 298 793 units

CG-HP-430a.1 we do not use palm oil as raw material at all 
but we might have something that was 
extracted from it.

Activity metric Number of manufacturing facilities CG-HP-000.B 1

Topic Accounting metrics Code Response/Disclosure

Discussion of strategies to reduce the
environmental impact of packaging
throughout its lifecycle

Activity metric Units of products sold, total weight of products 
sold

CG-HP-000.A Total products sold: 298 793 units

CG-HP-410a.2 p. 11

Activity metric Number of manufacturing facilities CG-HP-000.B 1




